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Artists 
Open 
Houses 
Mission 
Statement

Artist Open Houses (AOH) helps artists connect with audiences in self-

curated, non-traditional art spaces; which means usually (but not exclusively) 

artists’ own homes.

To this end we co-ordinate and promote open house festivals, during May 

alongside the Brighton and Fringe Festivals, and a Christmas festival in 

November/December. 

Involvement in AOH festivals is open to anyone living within the 01273 

telephone code area. Our ethos is inclusive rather than selective, 

encouraging participation from artists and makers of all ages, at all stages 

of their careers and from all parts of the community, including school 

and college students and artists who might otherwise be excluded or 

marginalised from the art world mainstream.

With a focus on quality and value for money, we work to bring a dynamic 

mix of arts and crafts from a comprehensive range of artists to the widest 

possible audience, providing visitors and viewers with engaging and inspiring 

experiences.

We are the oldest and largest Open House movement, proud of our 

roots within the diverse and vibrant artists’ community of Brighton and 

Hove. We continue to innovate and evolve, reflecting the experience and 

professionalism as well as the youth and freshness of the city’s artists.

1

<<  [There is] a feeling of

being part of a consolidated 

organisation, open to the 

community which adds a lot of 

value to the festival. AOH is an 

organisation to be proud of >>
AOH artist
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The AOH festivals cover the 01273 telephone code area and are open to any 

practising artists and craft makers in this area. Third party intermediaries 

are welcome to host an open house, exhibiting artists’ work, but may 

not promote their business as part of their AOH listing (they can take an 

advertisement in the AOH brochure to promote their business, in addition to 

their listing, if they wish). 

Many open houses invite ‘guest artists’ to show work alongside their own 

and to share the costs involved in taking part in the festival. Guest artists 

coming from any geographic area are welcome to exhibit in the Artists Open 

Houses festival. If you would like to invite artists to exhibit in your house but 

don’t know of any, you could try looking at the Artists’ Directory on the AOH 

website: https://artists-seeking-houses.aoh.org.uk

Unlike some Open Studio events in other parts of the country, payment for 

a listing is by venue rather than by artist. This means that the costs can be 

divided up amongst all the artists exhibiting in one venue, keeping costs 

affordable to all.

On registering for AOH, you will be asked to upload an online listing for your 

venue, which will be displayed both in the AOH printed brochure and on 

the website. Your listing can take the form of a single listing (i.e. a quarter 

A5 page, containing a single image), a double listing (i.e. a half A5 page 

containing two images), or a full A5 page containing up to 4 images. 

N.B. Venues with 2-3 studios, or occupancies, must take out a minimum 

of a double brochure listing. Venues with more than three studios, or 

occupancies, must take a full-page brochure listing.

For a small additional cost, individual online Artists Listings can be added, 

allowing each artist to have an image of their work appearing on their 

venue’s online listing, with a link to their own website and contact details. 

Artists who have ‘Enhanced’ their individual online listings are also prioritised 

on the ‘Artists’ section of the AOH website. This section also offers an online 

venue, artist and media search, where visitors to the site can easily search for 

you and your artists (see: 6.4 Individual Enhanced Artists listings).

If you would like more information on getting involved in AOH, 

you can contact: info@aoh.org.uk

Am I eligible 
to take part?

2
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3
Artists  
Open 
Houses – 
Who we are 
and what  
we do

Artists Open Houses Ltd is a not for profit company which co-ordinates and 

promotes the AOH festivals through its brochures, leaflet maps, website 

(www.aoh.org.uk), social media, PR and marketing, throughout the year.

We organize two annual festivals: one in May to coincide with the city’s 

Brighton and Fringe Festivals and a smaller festival at Christmas. The May 

festival runs over the first four weekends of May; the Christmas festival 

generally covers the last weekend in November and first two in December.

AOH Ltd is run by a small, but dedicated organisational team, each with 

a responsibility for a specific area, e.g. admin and website support, sales, 

sponsorship and fundraising, social media, marketing, finance, etc. Where 

necessary, we outsource work to professional suppliers to undertake jobs 

such as PR, web development, distribution and design. In doing so, we 

always source the most cost effective route, whilst never losing sight of the 

importance of quality.

We keep our costs and the listings fees for houses as low as possible by 

not having an office and by working hard to attract advertisers, sponsors 

and other funding bodies, without whose support we would not be able 

to provide the service we currently do. The Artists Open Houses festival at 

present receives no public grant funding of any kind. 
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What do  
I get from 
taking part?

4
By registering as an AOH venue you will benefit from the following:

l Your venue listed in the AOH printed brochure (print run 50,000),

distributed throughout Brighton Sussex, SE region

l Your venue listed in the AOH printed leaflet map (print run 50,000)

distributed throughout Brighton Sussex, SE region and London

l Your venue listed in the AOH website: Last May’s festival saw over

100,000 unique visitors in the run up to and during the festival period

l Website listings options include: Artists listings featured in the Artist and

Media online search; individual Enhanced Artists Listings, allowing an image

of each artist’s work, a link to the artist’s websites and their contact details,

with priority on the Artist and Media online search

l Dedicated trail maps and travel information

l Year round social media campaign, including Facebook, Twitter,

Pinterest, Instagram and blog

l Professional PR campaign, offering extensive local and national media,

press, TV and radio coverage

l Cover and editorial in Latest Homes magazine.

l Coverage on Latest TV

l Editorial in Viva Brighton

l Posters in Brighton & Hove buses

l Lamppost advertising

l Street stencils

l Reciprocal marketing with partners e.g Brighton Festival, Brighton Fringe,

Brighton Art Fair

l National and inter-national support from Visit Brighton marketing team

l Joint Festivals marketing with Brighton Festival and Brighton Fringe

l Personal support and advice offered to all venues

l Online Guide to Opening your House

l Regular newsletters sent to artists and visitors

l Advertising in city and regional publications

l Best Open House Award

l Brochure Cover Artist Award

l AOH launch party

l Invitations to attend discussion groups and take part

in online feedback surveys

l The opportunity to join a local art trail

l The opportunity to buy AOH branded banner and bunting

to advertise your Open House

Artists Open Houses (AOH) 
is an open-to-all, inclusive 
festival, welcoming artists 
of all ages at all stages 
of their careers, working 
in all media. As a not for 
profit company, Artist Open 
Houses works to support and 
encourage artists to realise 
their creative potential.
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<< It’s an exciting affirming event. I get to

talk to amazing people, feel I am part of a 

community. It’s a good place to sell my work 

and collaborate with other artists. >>
AOH participant

MAY 2018
200 Venues

1450 Artists

433K Open House visits

£965K Open House takings

30 Media coverage items

485K Coverage views

614M Online readership

14.9K New website users

3.1K Facebook followers

10.3K Twitter followers

3.4K Instagram followers

532 Pintrest followers
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Artists  
Open 
Houses – 
a brief 
history

5
Brighton’s open house phenomenon began in 1982, when Fiveways artist, 

Ned Hoskins (pictured below), opened his front door to the public, inviting 

visitors into his home to view his own work and that of a group of friends. 

Other artists in the area followed suit, to form the Fiveways Artists Group. 

Soon other trails sprang up around the city and the open houses were born. 

Initially appearing as a brief listings section within the early Brighton Festival 

brochures, open houses were subsequently moved to the Brighton Fringe. 

However, as this brochure contained neither images nor maps for open 

houses and the listings were buried within its many performance arts pages, 

trails were ultimately reliant on producing and distributing their own leaflets 

to market and promote them. Visitors to the open houses had to collect 

around 13 different trail leaflets in order to cover all the disparate trails.

Hence Artists Open Houses (AOH) was set up in 2004 by a group of open 

house artists, acting on the necessity of producing a brochure uniting all the 

individual trails. The initial idea was simple, but soon expanded to include 

a website, PR, marketing, distribution and had grown into co-ordinating a 

full-blown festival in its own right. The clear, single brand identity for all the 

open houses made it much easier for visitors to have a strong image of who 

we are and how to find the open house venues, resulting in audience figures 

greatly expanding over time accordingly.

Although the Artists Open Houses festival now stands as an important 

festival in its own right, it does not forget its roots, ensuring that procedural 

decision making is inclusive, by consulting extensively with participating 

artists via regular discussion groups, trail and venue feedback and online 

surveys carried out with open houses throughout the year.
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Taking part 

6
6.1 Should I join a trail?

The Artist Open Houses May festival is composed of a series of separate 

‘trails’. You do not have to join a trail to take part in AOH festivals, but many 

people choose to for reasons outlined below. These trails cover most areas 

of the city, plus some surrounding areas. To some extent, trails operate 

autonomously, setting their own membership criteria and joining fees 

(which are used to promote the individual trail and are not paid to AOH). 

Although the AOH ethos of inclusivity is strongly encouraged, it is each trail’s 

ultimate decision as to who may and may not join their trail, when they close 

membership to new members, and if and how much they charge as an annual 

membership fee. Some trails charge no fee and the large majority have no 

membership conditions.

When you register online for AOH you will be asked if you would like to join a 

trail and, if so, we will put in contact with your local ‘Trail Contact’. Each trail 

nominates one or two Trail Contacts, who are the initial point of contact for 

new members wanting to join their trail. Trail Contacts’ details can also be 

found at the end of this guide, as well as on the Contacts page of the AOH 

website: http://www.aoh.org.uk/contact

The Trail Contacts will be able to let you know their trail’s joining criteria, if any, 

and keep you updated of any trail meetings they might hold. Trail Contacts will 

also inform you of the collection point where you can collect your allocation of 

AOH brochures and leaflet maps in the weeks before the festival starts.

Many people like to join a trail as it can be helpful and stimulating to share 

information and ideas with other trail members. If you are opening your 

house for the first time, it can be useful to receive some advice from veterans. 

Trail meetings provide an opportunity for trail members to discuss issues and 

prompt one another as deadlines approach. Each trail has a different way of 

working, but most provide a good degree of support for new members.

You are also likely to receive more visitors if you are a part of a trail. Many 

visitors like to follow a designated trail route and enjoy the identity and 

presence of a trail. Although AOH provides a full marketing and promotional 

service for all open houses taking part in the festival, some trails like to add 

a little bit more by, for example, producing a trail flyer or creating a trail 

website. By being a member of a trail you may benefit from this extra joint 

trail publicity and the trail identity created, as well as from the fact that other 

trail members will often direct visitors to your door.

However, joining a trail is by no means obligatory and, although many people 

enjoy the sociable aspects provided by the majority of trails, joining groups, 

attending meetings and taking on responsibilities is not everyone’s cup of 

tea. If you prefer not to get involved in a trail, if there is no trail in your area, or 

your local trail is not taking new members, you can always register your open 

house as an AOH Independent venue (contact info@aoh.org.uk if you need 

more information on this).

<< People who are regular

trail-followers now look for us 

and some of the artists who 

regularly exhibit with us. >>
AOH participant

NB trails operate for the May 
festival only – all Christmas 
festival venues are independent.
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6.2 How do I register?

Registration for the AOH May festival opens in December and closes in early 

February. Registration for the AOH Christmas festival opens in mid August 

and closes in mid September. 

Open houses register individually, by completing the online registration form 

and paying online.

There are three listing sizes:

A full A5 page listing, allowing you four images and a 2,200 character

(approx 300 words) description of your venue, artists and media.

A half A5 page, or double listing, allowing you two images and a 1,100 

character (approx 150 words) description of your venue, artists and media.

A quarter A5 page, or single listing, allowing you one image and a 550 

character (approx 75 words) description of your venue, artists and media.

Early bird payment rates, running to early January, offer a discount. 

Normal payment rates run until mid/late January. 

Late payment rates run from mid/late January until registration closes, in 

early February, at a slightly higher price.

See dates and rates: https://aoh.org.uk/dates-and-rates/

6.3 What will it cost me?

The dates and rates for registering for this May’s festival are here: 

https://aoh.org.uk/dates-and-rates/

The smaller Christmas festival has lower rates. Registration opens in August 

(see AOH website for dates and rates)

Sharing the cost of your listing with your venue’s participating artists makes 

taking part in the AOH festival affordable for all.

Your full listing will appear both in the AOH printed brochure and online 

listings. You will also be listed in the AOH printed leaflet/map. 

As part of the registration process you will be invited to upload your own 

and your guest artists names and media to the Artist section of the AOH 

website, so that you, your venue and all your artists will be searchable via 

the AOH online artists, media and venue search facility: https://aoh.org.uk/

may2018/artists/

For a small charge, you and your artists can also enhance your individual 

Artists’ Listings (see Individual Artists Listings below). Each artist can 

upload an image, website and contact details and description of their work, 

providing a greatly increased presence both on the Open House online 

listing and on the artists’ and media search.

During the online registration process you can order a banner, bearing the 

AOH logo, as well as branded bunting to display on your house front during 

the festival. If you miss out during registration, you can still purchase both of 

these up until early April by contacting info@aoh.org.uk 

Banners cost £50 and are durable and reusable!  

Bunting costs £20 per 10 metre pack.

Payments are processed using Sagepay. There are clear instructions 

throughout the online registration process, but if you run into problems while 

uploading your listing, you can email AOH for support at: info@aoh.org.uk

https:/ / aoh.org.uk/ dates-and-rates/

 

https:/ / aoh.org.uk/ may-20-dates-and-rates/

https:/ / art ists-seeking-houses.aoh.org.uk/ parametr ic-ads-search/ https://artists-seeking-houses.aoh.org.uk/parametric-ads-search/

https://aoh.org.uk/may-20-dates-and-rates/ 

  

 

https://artists-seeking-houses.aoh.org.uk/

  https://aoh.org.uk/may-20-dates-and-rates/

https://aoh.org.uk/may-20-dates-and-rates/
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6.4  Individual Enhanced Artists listings

Many open houses would like to be able to let visitors know about all the 

artists exhibiting in their house – and this may be more than can be given 

coverage through the one or two images in your printed brochure listing. 

You and your artists can do this online. For just £10 per artist, you and your 

artists can take out individual Enhanced Artists Listings, enhancing your own 

and each of your guest artists’ presence, in your online listing. This allows 

you and your artists to add an image of your work, contact details and a 

link to each person’s website. Each Enhanced Artists’ image will appear on 

your open house’s online listing  page and will also link to the AOH website’s 

‘Artists’ section, prioritising all Enhanced Artists in and in the online Artist 

and Media search.

Take a look at a venue where all artists have added their details:  

https://aoh.org.uk/house/may2018/encounters-3 

And at the Artists’ and Media search:  

https://aoh.org.uk/may2018/artists/
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6.5  Selecting a brochure image

A question frequently asked during registration is how to choose the best 

image for your brochure entry. Here are a few tips: In order to look good 

when printed in the brochure, images should be strong and have good 

contrast, i.e. a good range of dark and light tones. Generally, landscape or 

portrait (i.e. rectangular) images work better in the design space than square 

images or extremely elongated images. They need to be of a high enough 

resolution not to appear pixelated when reproduced.

To test that your image fulfils the above criteria, you could try printing out 

the image at the size it will reproduce in the brochure and see if it looks 

good. Also recommended is taking a look at last year’s brochure to see what 

worked really well.

Generally clear, simple and well-defined images work best. Muddy and over 

complex images, including photographs of groups of artists work, look less 

good: composite images (a combination of several separate images as a 

single image file) not only don’t work well when reproduced small, but are 

not accepted in the brochure for this very reason!

 

6.6 AOH leaflet and brochure distribution

AOH Leaflet Maps

The AOH leaflet map (print run 50,000) contains a detailed map showing 

the location of all AOH venues, plus an image and an address listing for each 

venue. You will be given a supply of leaflet maps to distribute around the city 

and wherever else you choose. You may like to distribute to shops, cafes, 

bars, galleries, hairdressers and dentists, for example, in your neighbourhood 

and beyond, as well as to your friends and buyers.

Most of the leaflet maps are distributed via a professional distribution service 

to London and throughout the South East. Many London distribution points, 

e.g. galleries and cultural centres, will not accept the AOH brochures as they 

are quite bulky, but are happy to take leaflet maps.

Visitors will use the leaflet map to direct them to the AOH website for  

further information, or direct them to open houses where they may pick up 

an AOH brochure.

AOH Brochures

The AOH brochure (print run 50,000) comes out in mid April and is 

distributed throughout the city and region by a professional distribution 

service, using a targeted distribution strategy, ensuring there is very 

little wastage of expensive brochures. You will be given a small supply of 

brochures, but these are for you to keep in your house rather than distribute, 

so that visitors to your house will know that they will be able to pick up a 

brochure from your venue throughout the festival.

<< The brochure is widely 

distributed so you get good 

coverage and publicity >>
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M
artina Bellotto
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Opening  
my house

7
7.1  Do I need insurance?

NB All open houses must take out public liability insurance!

It is a part of the Terms and Conditions, which must be agreed to when 

registering to take part in the Artists Open Houses festival, that all open 

houses take out public liability insurance. It is essential that you have public 

liability insurance when you have members of the public visiting your home 

or studio. If someone has a serious accident in your house, you could be 

sued for a great deal of money. 

This type of insurance will generally cover public liability only, i.e. injury 

to people visiting your house and not value of the work displayed. It is 

also possible for individual artists to take out their own insurance to cover 

possible loss or damage to their own work if they choose to. 

We recommend taking out pubic liability insurance with the Artists 

Newsletter (AN) AIR. https://www.a-n.co.uk/about/insurance/

AN AIR operates the only policy dedicated to artists and costs around £40 

per year. If you are an artist, the policy will provide around £5m cover. There 

are a variety of options, so it’s worth taking a good look to check the details 

of what is covered. 

NB Don’t try to add this to your household insurance 

as it may invalidate it or raise your premiums astronomically

7.2  Are there any other costs?

Open house hosts generally share all costs of taking part in the Artists Open 

Houses festival with their guest artists (see section below). How many guest 

artists you choose to invite to exhibit with you is entirely up to you. The  

more artists, the lower the costs all round, but the less space you will be  

able to allocate per artist. Most visitors enjoy looking round houses with a 

good variety of artists and makers, rather than venues with just one or two 

artists – but there is a limit, beyond which the house may feel like  

an overcrowded shop!

Costs of taking part will include your AOH festival listing fee, plus a trail-

joining fee if you chose to join a trail and the trail has a membership fee. 

You must also take out public liability insurance as part of the Terms and 

Conditions of registering with AOH in case any accidents occur in your  

open house. We recommend AN AIR (see insurance above), which is 

extremely reasonable. 

All other costs are optional, but could include: 

l AOH banner 

l AOH bunting

l A private view, i.e. wine, soft drinks.
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l A house publicity flyer (an e-flyer saves on print costs)

l A website dedicated to your open house

l Wrapping and sales materials

l Cash box

7.3 Should I share costs with artists 
 showing in my house?

If it’s the first time you’ve held an open house, you may feel slightly tentative 

about charging your guest artists. But, quite apart from the costs you will 

be incurring, you will also be undertaking the bulk of the work before, during 

and after the festival.

Before the festival starts this may include going to trail meetings, if you join 

a trail, designing or organizing the design of house flyers and/or private view 

invites, plus arranging for and hosting the private view if you have one.

During the festival your house will experience a certain amount of wear 

and tear, even possibly necessitating the repainting of rooms, filling in nail 

holes etc. after the festival is over, as well as regular vacuuming and dusting 

throughout the festival period!

Throughout the festival you will have the responsibility for overseeing visitor 

payments for artwork, arranging collection of artwork and for paying your 

artists after the event. In addition, you are effectively providing a gallery 

space and acting as agent for your guest artists, providing visitors with 

information about their work and helping to sell it.

Most houses charge around £50 per artist, depending on the number 

of guest artists and the cost outlay. The fairest solution is to work out all 

<< Enjoyable time for 

all sharing house >>

M
artina Bellotto
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your costs, e.g. listing fees, banner, private view, insurance, packaging, trail 

membership etc. and then divide this up between the number of artists 

taking part.

Most open houses also request a commission on sales of guest artists’ work. 

This is generally around 10- 15% on works sold. Guest artists are expected  

to help out with invigilation, so some houses operate a system whereby 

those who can’t, or don’t want to invigilate, pay an additional commission, 

e.g. 20 – 25% on sales.

It is a really good idea to make these charges as feedback suggests that 

gaining these, possibly small, amounts of profit from your artists’ sales,  

will work wonders in preventing any feelings of resentment occurring in  

very busy or stressful moments. And, remind yourself that you deserve 

some reward for your hard work and the opportunities you have provided 

for the other artists.

If you would like to invite artists to exhibit in your house but don’t know of 

any working in the media you would like to exhibit, you could try Houses 

Seeking Artists on the AOH website:  

https://artists-seeking-houses.aoh.org.uk

7.4 Do I need any extra publicity?

7.4.1 AOH banners

Investing in an Artists Open Houses banner, bearing the AOH logo is 

definitely worthwhile. Displaying a banner on the front of your house or in 

your garden is an excellent way of making your venue visible and clearly a 

part of the official AOH festival. Keeping your banner in position throughout 

the festival draws attention to your house during the week, providing 

publicity even when your house is shut. You can buy an AOH banner online, 

when registering your venue as part of the online registration process, or at 

any time up until mid March on the online artists ‘retail’ page: Click here – but 

you must first be registered with AOH. Once bought, you can reuse your 

banner year after year.

7.4.2 Social media and PR

AOH carries out a full social media and digital communications campaign 

throughout the year, including Twitter, Facebook, Pinterest and Instagram as 

well as a regular blog. AOH currently has 10,300 followers on Twitter, 3,400 

on Instagram 540 on Pinterest, and over 3,100 Facebook followers.

It’s a great idea to set up your own Facebook and Twitter accounts and also 

to follow AOH on Twitter www.twitter.com/artistshouses and “like” the 

AOH Facebook page www.facebook.com/artistshouses Instagram www.

instagram.com/artistsopenhouses and Pinterest https://www.pinterest.

com/artistshouses/

This way information about the AOH festival and individual open houses 

taking part in it, increases exponentially throughout the city and beyond.

The AOH social media team is happy to include any interesting news angles 

on open house artists in their regular Tweets and festival blogs. If you have 

any open house artists’ news, contact:

Fiona (AOH Festival Manager) at: fiona@aoh.org.uk

or Lisa (AOH Digi Comms Manager) at: lisa@aoh.org.uk

<< A creative and vibrant mix 

of artists who are interesting, 

warm and welcoming >>
AOH visitor

I C IM
AG

E
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And if there is anything really newsworthy happening in your house, let us 

know and we can forward the info to Bullet PR, our PR consultants, who 

may be able to provide coverage via local and national media outlets in print, 

online, radio and TV, as part of AOH’s regular and high profile PR campaigns.

7.4.3 House flyers and e-flyers

Although by no means essential, some open houses like to design a publicity 

flyer for their venue to complement the AOH brochure, leaflet, website and 

other marketing and e-marketing carried out for you by AOH.

You will be able to find a number of local companies producing flyers at 

reasonable prices, which you will need to order a month or so before the 

start of the festival. Gemini Print at Shoreham offers excellent quality at 

competitive prices https://www.gemini-print.co.uk/

Brainstorming with other trail members may provide ideas for good places 

to target with your flyers: e.g. shops, cafes, other open houses on your 

trail... putting them through neighbours’ doors has been a tried and tested 

method. It can also be a good idea to put your house flyers inside the AOH 

leaflet maps and distribute the two together. 

You may however prefer to just design and mail-out an e-flyer, this will  

save on costs, but has the downside of going only to people who you 

already know. 

7.4.4 Email lists

Gathering an email list from visitors to your house is a good idea. Leaving 

a visitors’ book by the door, or asking visitors who buy your own and your 

artists work if they wouldn’t mind leaving their email contact details, can 

be effective. The former is more suitable for creating a general emailing list, 

whilst the latter, being more targeted, is suitable for a more personal private 

view invitation list, if you choose to hold one.

7.4.5 Individual open house websites

Some open houses like to create their own dedicated open house website. 

While this may well be a bit too much to undertake in your first year of 

opening, longer term it can give your open house extra publicity beyond 

the festival period, especially via its links to the AOH website, which will 

direct visitors to your site throughout the year. It’s a good way of providing 

information for any interested enquiries during the year, and gives you and 

the artists showing in your house an extra showcase for your work.

<< It’s a huge amount of fun 

and increases our visibility  

by 5 times  >>
AOH participant
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What else 
do I need  
to know?

8
8.1 Opening times

Opening times are really up to the individual venue, but most open houses 

tend to keep to the opening times of 11:00 – 17:00 or 12.00 – 18:00. Longer 

hours than this can sometimes make the day feel just a bit too long.

Each trail, as a semi-autonomous organisation, makes some decisions 

separately from AOH. Quite a few trails encourage, or stipulate, that all trail 

members keep the same opening hours. This does seem to work well as it is 

clearer and easier for visitors, causing less confusion and irritation. Visitors 

will often assume a trail’s opening hours to be the same anyway.

Opening days for the festival are Saturdays and Sundays during the first four 

weekends of May. However, some trails may ask their members to also open 

on the two bank holiday Mondays, while some studios, workshops etc. are 

open on weekdays as well. Allowances are made for these anomalies in the 

online registration process and brochure design.

8.2 Getting the house prepared

It’s a good idea to put away all valuables and any easily movable objects 

in an upstairs room, or any room you wont be opening, and mark this area 

as private. De-cluttering, touching up the paintwork and generally cleaning 

up the areas you will be opening to the public makes the house more 

welcoming. It is also strongly recommended that you check out any dodgy 

floorboards, staircases etc. to prevent possible accidents to visitors. 

Some open houses use sheets of boarding to cover up their shelves and 

alcoves, allowing extra wall space for hanging work. This provides obvious 

advantages, but at the same time can make your house look more like a 

gallery and part of the joy of open houses to many visitors, is that they look 

like someone’s home! 

You may also want to produce signs to indicate which rooms are open – 

including the toilet if you are permitting visitors to use it!

8.3 Should I provide refreshments?

Of course it’s an entirely personal decision whether or not you choose to 

provide refreshments for visitors - a decision that may depend on the size of 

your kitchen, garden or living area and supply of crockery. But many open 

houses enjoy providing homemade tea and cake, which can give a house a 

welcoming feel, encouraging people to stay longer and chat to the artists 

while perusing the work. Some visitors carefully select houses for their 

quality of cake! However other houses very definitely prefer to keep the 
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<< Love that it included both 

House and garden areas  >>

<< ...a beautiful, welcoming 

house full of exceptional 

diverse artists. Plus they have 

incredible cake which you can 

enjoy in their gorgeous sun 

trap of a garden  >>

I C IM
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artina Bellotto
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focus entirely on the art… and this is up to you.

From a legal point of view, anything beyond tea and cakes – lunches for 

example – effectively makes you into a cafe and opens you up to the 

possibility of health and safety inspections. Charging for alcohol is illegal 

without a licence.

8.4 Laying out the show

How you choose to layout your show is really a decision of personal 

imagination and preference; one of the pleasures of opening your house is 

that you are the curator of your own house. Your may have definite ideas 

about how you would like to display the work – taking advantage of the 

‘domestic’ nature of your house, and the ways it differs from a ‘white cube’ 

gallery space. You may decide to ‘theme’ your show and select your artists 

or their work accordingly. Others in your trail may be able to offer the benefit 

of their experience, if you want it, and these subjects may be useful to 

discuss at trail meetings.

Deciding on a ‘house style’ is a good way to unite all the different work 

exhibited in your show. This can be done, for example, by brief information 

panels about each artist and maker, printed in a house style, being attached 

to the area where the artist’s work is displayed. Some houses ask their artists 

to send price lists of the work they will be exhibiting in advance, so that they 

can design uniform and co-ordinated labels for each piece of work on show. 

Some houses ask their artists to hang their own work, others ask them to 

drop it off, in good time (perhaps a week before) and prefer to decide where 

all the work should go themselves. This can be advisable, helping to avoid 

clashes of style or disagreements around fairness of space allocation and 

gives you the opportunity to work out what would work best where.

Remember, when it comes to space allocation, it’s your house and you are 

the final arbiter!

<< It was hard work but lots 

of fun. We met many new 

neighbours, local artists and as 

a bunch of individuals who have 

recently taken up different skills, 

we were very encouraged by 

comments and sales >>

Jerry W
ebb
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8.5 Pricing and framing

When thinking about pricing and framing your work, it’s generally a good 

idea to visit other open houses exhibiting work similar to yours and noting 

what you feel works well in terms of the presentation and pricing of the 

work. A frequently used rule of thumb, is asking yourself whether you would 

feel cheated if you sold a piece of work below a certain price – and then 

asking yourself how much you want and need to sell the work. You should 

also consider the hours spent creating the work, the cost of framing, or other 

costs as applicable.

8.6 Invigilation

First time open houses often rightly predict the fun elements of hosting an 

open house – the sociability, the pleasure of visitors engaging with the work 

– but are frequently unprepared for how exhausting being on public display, 

non-stop, for a whole weekend can be. Very occasionally a member of the 

public may make you feel uneasy. Having friends and guest artists to help 

out with invigilation is invaluable. Most people prefer to have at least one 

invigilator in every room that you have open to the public, as a precaution 

against mishap and theft (which, by the way, is a seemingly very uncommon 

occurrence). However, some think this can be a bit intimidating for visitors. 

Certainly, if you’re exhibiting small, expensive and easily re-moveable items, 

it’s a very good idea to make sure someone is nearby at all times.

The best way to carry out invigilation is to divide the weekends up into time 

slots – two per day - and then work out how many slots each of your artists 

will need to undertake. It is a good idea to suggest to your artists that, once 

the invigilation rota is agreed and fixed, if they have to change their slot at 

the last minute, they will need to contact another of your artists and arrange 

a swap with them. It’s a good idea for all your artists to have a copy of the 

invigilation rota and each other’s contact details, so that they can do this 

without involving you!

8.7 Private view

A private view is not obligatory and some people may feel it is a waste of 

time and money. But many open houses find that the advantages of holding 

a private view or opening party for friends, colleagues and previous buyers 

can be great. It opens the festival on a high note and a well-run private view 

really does promote sales, even those invitees who can’t make it, or who 

don’t buy anything on the night, are very likely to come back at another 

time. It can also feel like a reward for your own hard work and can provide a 

thank-you for the participants in your house.

One suggestion, gained from experience, is to free yourself up from serving 

drinks yourself, so that you can play the host. It is a good idea to draw up a 

rota giving your artists tasks, such as serving drinks, clearing glasses, red-

dotting any sold work and taking payment for and recording artists’ sales 

throughout the private view.

Jerry W
ebb
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<< We thoroughly enjoyed the 

whole experience, even though 

it was exhausting! We enjoyed 

being able to meet some great 

people, and we had a really 

positive response to our work, 

and made a good few sales >>

8.8 Meeting and greeting visitors

Something requested by many first time open houses, is advice on how to 

treat visitors. We’d suggest it’s always good to welcome visitors on arrival. It 

can be quite daunting to walk into a stranger’s house, even if you’re clearly 

clutching an AOH brochure, and it is very off-putting to be ignored. After 

an initial greeting, it’s pretty much a matter of playing things by ear and by 

judging visitors’ reactions. Some people want space and peace to look at the 

work uninterrupted and in their own time. But most really enjoy a chat with 

the artists – within reason. 

Visitors are far more likely to engage with the work and artists, resulting in 

possible sales, if they are made to feel welcome. But don’t be offended if 

visitors are keener to talk about the colour of your walls than the work hung 

on them! And hopefully they will be looking at both.

8.9 Paying for work

Easy to overlook the first time you open your house, but presenting itself as 

a necessity, often within the first few hours of opening, is a cash box. This 

can be improvised with an empty plastic container, but a proper cash box 

with lock and key is generally a good investment. You will also need to get 

some small change from the bank in advance - £5 notes are particularly 

useful as people often pay with £10 notes for small items.

Your will also need a sales book, listing all your artists’ names and carefully 

writing down all sales for each artist. If possible, it is also good to write down 

the name and contact details of visitors making the purchases - especially if 

they are large purchases. How you do this is up to you; some people allow 

separate pages for each artist and others just write down sales and artists’ 

names as they occur. Some artists, though, will ask for their payment pages 

at the end of the festival, both so that they have a list of their buyers details 

and also of their sales, to check for themselves that they have received the 

right payment from you and also so that they have the right information for 

their own accounts.

I C IM
AG

E
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8.10 Methods of payment 

When paying for purchases in your Open House more and more people want 

to make payment by card and you may miss out on a sales if visitors are not 

able to make an instant payment. Most people will not have cheque books 

and frequently may not have sufficient cash on them. 

We suggest using SumUp, which enables you to accept card payments using 

your smart phone.  SumUp is an App that runs on your phone or tablet and 

charges a flat fee of 1.95% per transaction. The App can be downloaded to 

all Apple and most Android devices, with no additional hardware needed. 

To use SumUp you simply follow 3 simple steps:   

1 Download the app from Google Play or Apple iTunes Store 

2 Sign up in 2 minutes  

3 Start taking card payments anywhere, anytime within only 2 hours 

   after signing up.  

A chip&pin reader device is also available, into which the customer inserts 

their card and verifies their pin details. This costs £50 and will process: Visa, 

MasterCard, AmEx, Vpay and Maestro (Credit and Debit Cards).  SumUp 

holds a licence as payment provider by the Financial Conduct Authority 

(FCA) and is absolutely secure. If you have any questions you can call 

SumUp’s customer support on 0203 5100 610, or send an email to support@

sumup.com. 

If you prefer not to take card payments but you live near a cash machine, 

you can always point visitors in that direction, so that they can make their 

payment to you in cash. Otherwise visitors, who don’t have sufficient cash on 

them, will need to pay for larger pieces of work by cheque or leave a deposit.

Whatever the method of payment, anyone buying a largish piece of work, 

will generally be asked to leave a small deposit of around 10% to secure the 

work. They will then need to return at the end of the festival to make the 

remainder of the payment and collect the work. Most open houses don’t 

allow large pieces of work to be collected before the end of the festival, as 

this will leave significant gaps in the show, plus it always looks good to have 

M
artina Bellotto
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a sprinkling of red dots around the walls, which can help encourage other 

sales. However exceptions can occasionally be made if the visitor comes 

from far away and wont be returning to Brighton – and can pay cash! But 

you may prefer to arrange delivery of the work to them at the end of the 

festival. It is advisable not to let any expensive pieces of work be taken away 

until cheque payments have been cleared by the bank. Do make sure to 

always write down and keep, all cheque payment details and numbers.

You may feel it is safest to handle all payment details yourself rather than 

hand responsibility to your guest artists – unless you have some artists 

exhibiting in your house who have expertise in handling large numbers of 

payments, sometimes under pressure if you are very busy. Jewellers and 

ceramicists frequently have more experience of this than fine artists! If any 

thing goes wrong with the final sums, you will be the one who needs to work 

out where and ensure that in the end everyone is happy!

8.11 Suppliers

A few suggestions for things that you might need to buy when opening 

your house:

l  Clarkes Stationers in Bond Street can supply: cash box, red dot stickers, 

 sticky-backed price labels, card for labeling, backing card for packaging  

 prints, files, note and visitors’ books 

l Viking Direct supplies stationery and bubble wrap

l  Adam Adams of Shoreham can provide paper bags, 

 paperboard and bubble wrap

l  Gemini Print at Shoreham offer reliable, excellent quality for flyers, 

 at competitive prices https://www.gemini-print.co.uk/

If you have questions on any of the subjects covered in this guide, or 

anything else relating to opening your house, please contact us at:  

info@aoh.org.uk

We hope you enjoy the experience of hosting your open house and wish you 

a successful festival.
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Joining  
a trail:  
AOH Trail 
Contacts

9
If you would like to join a trail in your area, you can contact yourlocal Trail 

Contact, using the link below, who will give you individual trail joining details: 

https://aoh.org.uk/contact-us/trail-contacts-information/

NB: Trails only operate during the May festival.

Although trails are a part of Artists Open Houses, they operate individually 

and have their own joining criteria. It is not obligatory to join a trail in order 

to take part in AOH Festivals, but there can be advantages for Open Houses 

that do so.

Below is a guide to the areas covered by Open House trails in Brighton & 

Hove, have a look to see which area your house falls within.

Road

NNevill Road

Han
ggleton Road

HHH
aann

gg
lllee

tttoo
nn

WWW
aayy

HHaanggleton LLaaannee

GGlefton Avenue

SSuumm
mm

erddale Road

Dale View

Wesssttt WWWWWWWWWaaaaayyy

Noorrtthheeaseee DDDD
rrriive

Brenntwwt ood RRoaad

Bear Road

N
ev

ill
 R

o
ad

N
ev

ill
 R

o
ad

Nevill Avenue

H
angg

leto
n

Link
R

oad
A

29
3

A
2

9
3

CCarden AAvvAA eennuuee

CCaarrden AAvenuee

Carden Avenue

S
h

ir
l

y 
D

ri
ve

rl
ey

e Drovewayy
The Drovew yway

A259 Kinggswayy

A270 Old Shoreham Road

P
resto

n
P

ark
A

ven
u

e

B
ra

yyb
o

nn
AA

ve

Le
w

eses
 R

oa
d

eses
 R

in
g

 R
o

ad
D

it
ch

lin
g

 R
o

ad

PPPPrePre

The
AAAA

venue

Thhee
CCrrossswww

aayy

Th
om

pps
on

R
ddd

Cr
es

ppi
n

W
ay

DDDDDDDDDDDDDDDDD
av

eyy
D

rrii
vveeee

TThh
ee

CC
rree

sstt
w

ayy

PPPPl

Old Shoreham Road

D
yke Road Avenue

d A

D
yke Road Avenue

A23  London Road

Bankskk iidde

CCr o

ft
R

dd

FF
airvieww

RR
ssee

DDeennee VVale

TTTT
hhh

ee

DDDeeennneeeewwwwwwwwwaayyyyy

VVVV
aaalllllleyy

Drive

QQ
ue

en
sww

aayy

M
anor

H
ill

MMMMMMMM
aannaaoooor

RR
oad

Hollingdean
Rd

Fr
es

hfi
el

d 
Ro

ad

fie
ld

Hartington Road

OOrcchard Rdd

PP
arkk

VV
iiew

RR
dd

WWWaayyfifi ee ld

AAAvA ee

EEEEllmm DDrriivvvvee CCCCCrannmmer Ave

St
at

io
nn

RR
o

ad

C
ar

lt
on

TeTT
r

H
o

lm
es

 A
ve

H

rm
inu

s
RRdd

Kinggswayy

BB
uul

le
r

R
d

CCooooooommbe RRooaadd

AA2277

M
elbourneSt

Greenfieeldd
Cree

ss

GG
oo

lldd
ssttoo

nn
ee

CCCC
rrrreeessceenn

tt

Dyyke Road
Drive

Stanford
Rd

Hooooooooward Pl

H
o

lla
n

d
R

o
ad

A27
A27

Tonggdean

Ave

HHoove Park AAvee

ranklin Rd

DD
ew

e
R

d

WWooooddddbboouuuurne AAAAAvveeennuuee

SSooouth Rd

SSurrenden Rd

The
Avenue

Su
rr

enn

den Cres

Woodruff AAAAvveeee

W

yland Ave
Dyke Rdd PPl

ToTT ngdean Rd

B
a

rn
et

t
R

o
ad

H
am

ilton
Road

Old Shoreham Road

FFr
ee

hee old TeTT rraceee
LLadyyysmmith Road

E
ww

hhu
rs

t R
oa

d

BB
ev

enn
dee

an
R

oa
d

Ki
m

berl
eyy Roaoo d

M
af

ek

in
gg Road

R
ile

yy
R

oa
d

Le
w

es
R

o
ad

Le
w

es
R

o
ad

C
o

ld
ean

Lan

e

Hanggleton Road

A270 Old Shoreham Road

A
23

LLon
d

o
n

R
o

ad
A

23

Lo
n

d
o

n
R

o
ad

A
23

Lo
n

d
o

n
R

o
add

A
23

Shiirleeyy
DD

rrive

W
oo

dl
aann

dd
D

ri
ve

Deanwayy

W

ooooo

ddrruff AAvA ee

Old Shoreham Road

T
owo

e rgg a t e

  

Redhill DDrive

Dyyke Road
AvA

e

K
in

gg
G

eo
rgg

e
V

i
A

v
en

u
e

V
a

VV
lle

yy
D

ri
vvee

PALACE PIER

WEST PIER

PRESTON 
PARK

QUEENS

PARK

DYKE ROAD 

PARK

HOVE
PARK

ST ANN’S WELL 

GARDENS

THE 
LEVEL

BRIGHTON CEMETERY

B
R

IG
H

TO
N

 R
A

C
E
C
O

U
R

S
E

MOULSECOOMB
WILD PARK

WITHDEAN PARK

BRIGHTON GENERAL 
HOSPITAL

BRIGHTON DOME
BRIGHTON MUSEUM

Regency 
Square

Sussex 
Square

Lewes 
Cres

THE
LANES

BRIGHTON PAVILION
LAW 

COURTS

Seven 
Dials

PRESTON
CIRCUS

CEMETERY

SHOREHAM PORT

Palmeira 
Square

SUSSEX 

COUNTY 

CRICKET 

WITHDEAN 
STADIUM

ROYAL SUSSEX HOSPITAL

HOVE MUSEUM 
& ART GALLERY

NAMRIK
MEWS

CHURCHILL 
SQUARE

LIBRARY

TOWN 
HALL

HOVE TOWN HALL

HOVE 
LAGOON

H
O

L
L

IN
G

B
U

R
Y

 
P
A

R
K

PRESTON
MANOR

CEMETERY

Brunswick
Square

UNIVERSITY 
OF BRIGHTON 

i 360

BHASVIC

ST NICHOLAS’ 
CHURCH

ST PETER’S
CHURCH

ST MICHAEL’S 
CHURCH

ALL SAINTS 
CHURCH

ST JOHN’S
CHURCH

ST PETER’S
CHURCH

ST LUKE’S
CHURCH

ST BARTHOLOMEW’S
CHURCH

CHURCH OF 
THE GOOD 
SHEPHERD

T
it

ia
n

R
o

ad

La
n

gg
d

al
e

G
d

n
s

g
ar

th
 R

o
ad

g
ar

th
 R

o
ad

M
an

sfi
el

d
R

d

S
ac

kv
ill

e 
R

o
ad

le
R

Montggommerryy St

Laawrennccee Rd

H
ov

e 
St

re
et

A259 Kingsway

P
em

b
rorr k

ekk Cress

AA270 OOlldd SShhoorrreeehhhaamm Rooad

Halllyyybburtonn RRoad

Portland Road

RoadR
Portland Road

S
ac

kv
ill

e
G

d
n

s

R
u

tl
an

d
GGG

dd
n

s

New Church Road

A
ve

SS
t

Le
o

n
ar

d
s

R
d

S
t

Le
o

n
ar

d
s

G
d

n
s

St
at

io
nn

RR
o

ad

C
ar

lt
on

TeTT
r

Le
ic

es
te

r
V

ill
aass

W
o

rc
es

te
r

V
ill

as

B
ra

em
o

re
 R

o
ad

S
t 

H
el

ie
r’

s 
A

ve

AAmmm
ee

B
er

ri
ed

al
e 

A
veW

el
b

ec
k 

A
ve

WW
es

tb
o

u
rn

e 
G

d
n

s
b

o
u

C
ar

lis
le

R
d

Kingsway

R
eyy

n
o

ld
s

R
o

ad

Colerridge
Streeett

D
er

ek
A

ve

TaTT
m

wwww
oo

rrt
h

RRR
ddd

MMoort’meerr Rddddddddd AArrtthur SStt

P
eem

b
ro

ke
A

ve

Paayyyyne AAvve

SSttoneehhamm RRooadd

Cowpper SStrreet

Wordsworth Stt

Byyron St

A
yym

er
R

o
adLa

n
gg

d
al

e
R

o
adSS

t
K

eyy
n

yya
A

ve

Old Shoreham Road

B
o

ls
o

ve
r

R
o

ad
G

ra
n

gg
e

RR
o

aad

RR
uu

tl
an

dd
R

dd

horeham Road

WW

SSttrrettrr

sst
bb

o
uu

rn
e

SS
t

E
rr

o
ll

R
o

ad

C
he

ls
to

n
A

ve

KKinggssthorppe Rd

S
ch

oo
o

l R
oo

add

P
ri

n
ce

s
S
q

u
ar

e
P

e
m

b
ro

kekk
G

dn
ss

P
ri

n
ce

s C
rescen

t

PortlandRoad

New Church Road

CEMETERY

HOVE MUSEUM MU UM
& ART GALLERYGA

St
Jo

hn
’s

R
d

S
ac

kv
ill

e 
R

o
ad

le
 

too
nn

ee
VV

ill
ass

ar
dd

een
s

Shirleyy Street

H
ov

e 
St

re
et

  
hington

BlaBlatchington       

atclatc
  n   

T
h

e 
D

ri
ve

C
o

n
n

au
gg

h
t

Rd

Church Road

G
ra

n
d

G
ra

n
d

 A
ve

T
h

ir
d

  
A

ve

Old Shoreham Road

F
oo

n
th

ill
RR

o
add

V
en

tn
o

r 
V

Wilbury ury 
Grove

S
ec

o
n

d
A

ve
W

ilb
u

ryy
R

o
aaddd

WW
iillbbbb

uu
rryy

R
o

ad

W
ilb

ur
y

G
d

ns

Albertertlbelbe
MewswsMewMew

F
o

u
rt

h
  

A
ve

N
o

N
o

rt
o

n

A
lb

an
yy

V
ill

as

M
ed

in
a 

MM
Te

r

VV
al

la
nc

e
G

dn
ss

UUppppper Drive

S
al

is
b

u
ryy

R
d

M
ed

in
a

V
ill

as

Clarendon Villaas

P
al

m
ei

ra
A

ve

F
ir

st
A

ve

Camb Gr

H
o

lla
n

d
R

o
ad

SSttiirrlinngg Plll BBBB
eel

fa
st

SSS
ttt

H
ov

ee
PP

ar
k

V
illl

ass

Hartinggton Vill

N
e

w
ee

to

n R
oad

LLoorna Road

S
ilv

er
d

al
e

R
d

Ranelaggh Vill

Goldstoonee Road

Connwwayy St

O
sb

or
ne

V
ill

as

HHHovve Pl

H
o

va
V

ill
as

WW illburyy
AAve

St
A

ub
yyn

s
Se

afi
el

d
R

d

T
is

b
u

ryy
S

O

B
igg

w
oo

d
A

ve

Wilburyy
Crree

ss

Cromwell Road

eiraPalmeiralm

SUSSEX 

COUNTY 

CRICKET

NAMRRIK
MEWS

HOVE TOWN HALN H LLOWOVE

 SAINTS
HURCH

H
ov

e 
St

re
et

S
ac

kv
ill

e 
R

o
ad

le

St
Jo

hn
s

R
d

A25AA
Kingsw

59A259 Kingsw

P
l

ne Rd

nsdow
L

wn

Lan

Montpelier PlP
pel

on
Pl

ie
ntp

M

r P
pel

Monon
Pl

ntpelier

Mo
er P

pel
onMoMon

AA
dd

eell
aaii

ddee

FFa
rrm

R
d

B
ru

n
sw

ic
k

P
l

S
ill

w
o

o
d

R
d

d
R

o
adddd

O
ri

en
ta

l P
l

o
ugg

h
St

NorfolkNorforfN k
StS

B
ed

fo
rd

B
ed

fo
rd

B
S

q
S

q
S

q
o

rf
o

lk

H
aam

pt
ono

rk
R

o
ad

Westterrn Road C
am

b
ri

d
gg

e
R

o
ad

PalmPalmeiralm
SquareSquare

ne Rd

nsdow
La

wne

Lan

Pl

ntpelier

Mo
r P

peli
nMont

MoMon

avigdor Ro
gDavigdor Road

Hill

Clifton Hn Hi

B
u

xt
oo

nn
RR

d

Colborne Rd

St
N

ic
h

o
la

s
R

d

Buck’hhhamm Pl TeeeTT rrrm
inu

s
RdR

C
oventryy

St

m
ppto

n
Ave

M
o

nt
pppp

’rr
S

t
PPPPP

o
www

iissssss
RRR

o
add

Addisoon Rd

AAllbbert Rd

Granville Rd

Goldsmiiiidddd RRd

Stanford
Rd

HHoooward Pl

Lyynnddhhurstt RRd
HHiiggghdoowwwnn Rd

H
o

lla
n

d
R

o
ad

WWeesst Hill Rd
WW

ess
tt HHiill

St

PPortth
aallll RRdd

BB
uu

cck
in

gggg
hh

aamm
RR

o
add

Powis Gr

MM
ooooo

nnn
teeeeeee

fifi
oooo

re
R

dd

Ni

Exeter
St

UUUUppp

R
o

ad

D
yy

ke
R

o
ad

MMMelville Rd

S
ilv

er
d

al
e

R
d

C
lif

to
n

S
tr

ee
t

TTTTTTTTTTTemmmmpple Gdnsssss

CChat
ham

PPl

CClliiffttoonn TTeerr

UUpperr NNorth St

Plllllllll

CC
h

an
t’

n
b

’rrr
y

P
re

st
o

nnnvvvvv
iiilllllll

eeeeeeeeeeeeeeeeee
RRRRRRRRRR

dddddd

h
St

L
an

ca
st

er
R

d H
am

ilton
Roadd

S
tta

nn
fo

rd
R

d

Guillllddffforrdd Rd

B
uc

k’
ha

m
St

YoYY
rk

A
ve

nS
o

m
er

h
ill

R
o

add

Somerhill Avve

Old Shoreham Road

VV
ic

to
ri

a
St

A
lexxanndra

V
ill ass

W

Vic’aVi ’a
PPl

venvevvevenSev
DialsDiaD alsD

BHASVICVIC

MICHAEL’SAEL’SSTT MST STss
CHURCCHCHURRCHCH

ST LUST LUKEE’S
CHURCCHHHHH

ne Rd

nsdow
L

wn

Lan

Pl

ntpelier

Mo
r P

pel
nMoMon

Roedean R

Su
th

er
la

nd
Ro

ad

Edwa d
Edward Street

dd St et
dwaEEEdwE

rd d Stre

St  James’s Street

A
ru

nd
el

R
d

SSoouutthhhh AAve

o
rg

e 
S

t
G

eo
rg

e 
S

ttt
D

o
rs

et
 G

d
n

s
et

 G
d

n
s

W
hi

te
 S

t

A
runndd

el

Pl

CC
h

icc
hh

ees
tte

rr
PP

llM rinariMaarinMarinenenene irarinM
SquareeSquare

BelgraveBel e 
PlaceP e

St Mary’s SqSqSt Mary’s SS SqPPPP

KKingggswooooodddd St

CCarrlttoonn Hilll

La
vve

nn
d

er
SSS

ttt Hereford

MMaaddeira Drive

ArundelArun el 
Mews

A
tt

lin
gg

w
’t

h
SS

t

SS
ttee

iinn
ee

NN
eeww

Chesham
Roadd

B
ed

fo
rddddd

S

L
R

o
ck

G
d

nnnn
sss

U
R

o
ck

G
d

n
s

Egg
re

m
o

nt
Pl

WW
eess

tt DD
rriivvvvv

eeeee

Cuthbert Rd

e

Roaad

Canningg SttWW
allpppp

ole
Ter

Hendoonn St
Collegge Ter

SStt Georgge’s Rd

PP
aassss

too
n

PP
l

Rocckk SS
tt

S
t

Ja
m

es
’s

A
ve

G
rra

ft
o

n
S

t

A259 Marine Parade

FFFFFFFFFFrreshfield Pl

P
ar

k
St

Ti
ls

to
ne

St

EEaassttDD
rr

NNNNoooorrtthh DDrr

Rocheestteer StBuutee St

Evelyyn Teerr

Jo
hn

St

MMMM
an

ch
es

te
r

SS
t

C
hh

ar
lo

tt
e

S
t

Arundel Arundel A
TerTer

Bristol
Gardens

B
ri

st
oo

ll PPP
l

F
re

shh
fifi
el

d
RR
ooa

d

H
igg

h
S

t

B
la

ke
r

S
t

St
ei

ne
G

ddd
s

QUEENS

PARK

MEME
ON MUSEUMEUMO

SussexussSuuSuSussex
SquareereS

Lewes 
Cres

VILIONVILIONOVV
LAW 

COURTS

L SUSSEX HOSPITALL SUS

GHTOHTOG

A259 Kings Ro

A259 Kings Road

Q
u

ee
n

s 
R

o
ad

W
e

rafalgar St
rafa gar

Trafalgar St

hh
iip

S
treet

UUU
p

’r
 G

’d
n

er
 SS

t
S

tt
S

t

orthNNorrttttttttth Rdhtttttttttthth th 

St
N

ic
h

o
la

s
R

d

CChu
hh St

C
h

C
h

el
te

n
’m

 P
l

lt
e

CCC

T
id

y 
  

  
S

t
T

id
y 

  
  

S
t

K
em

p
S

t
K

em
p

 S
t

M
id

d
le

S
t

Castle St

NNNN
o

rt
h

G
d

n
s

CChheappssssssssssidddee

P
re

st
o

n
S

t

E
as

t
SStt

ppppppppprr GGGGllooss RRRRRRRRRddddddd
GGllooooooooouccccccccccccccccesssssssssssstttttttteeeeeeeeeeeeeeeeeeeeeer RRdddddd

F
o

u
n

d
ryy

S
t

Ti
ch

b
o

rn
e

St
G

ar
d

n
er

S
t

V
i

V
in

e 
S

t

Ju
b

ile
e

S
t

R
egg

en
t

S
t

Sppp
rri

ngg
S

t UUpppperr NNorth SttH
aam

ppt
on

O
ve

r 
S

t

F
re

d
er

ic
k 

P
l

S
u

rr
ey

 S
t

S
u

rr
ey

 S
t

dfffffforrd Rd

S
iiid

nnnnnnnnnn
eyy

S
tB
uc

k
ha

m
St

QQ
u

ee
n’

s
G

d
n

s GGGGGGGGGGGGGGGlloooouucccccccceesteerr RRd

Western Road

G
ui

ld
fo

rd
St

BRIGHTON DOON DOBRIGHTHTTON TO OM
RIGHTRRIRIGBRIGHTO

RegencyegenRegencyegenc
eSqua eSquareSquaareua

LANELANEESLA

PBRIGHTON PPAPAVPAV

IBRARRARYLIB YARI RARYYIBILLIBRRB

OWN TO
HALLHHH

UNIVEER
ROF BRRIG

i 3i 360

CHOLASST NIC LAS’LA
HURCHCH

oa
d

G
ra

nd
 P

ar
ad

e

Fr
es

hfi
el

d 
Ro

ad

fie
ld

Hartinggton Road

Elm Grove

ToTT
ro

nt
o

TeTT
rr

Elm Grove

C
ir

cu
s

SS
tt

KKiinggswoooodddd St

CCCaarrllttoonn HHilll

W
es

t D
rivv

ee

Han
ov

er
St

noo
vee

r Tee
rr

St

H
oow

ar
d

R
dd

H
am

pp
d

en
R

d

Wellin
gto

n Rd

FFraannkklinnnn

RRRooaad

C
arlyy

lC
ob

d
en

R
oa

d

W
h

ip
p

in
g

h
amm

RR
o

ad

Lu
th

er
St

F

QQuebecc SStttt

IIIIsssslinngwwoorrrrrrdddddd

Queeenss
PPark TeeTT r

on
St

el
lin

g
to

n 
St

W
el

lin
gng

to
gng

tto
n 

St
ootoooo
n

to
n

W

M
on

tr
ea

l RR
dd

B
rad

in
gggg

R
o

ad

B
o

n
ch

u
rch

R
oo

add

HHan ov er
C

r e
s

NNeew
ar

k

A
lb

io
n

S
t

BBBel
ggra

ve
St

NNNNNNNNNoorth Dr

SSuusssexx SSSSt

Jo
hn

St

A
sh

to
n

R
issee

G
ror

ve
H

ill

Jo
h

n
S

t

Aggnneess St

B
en

th
am

R

BB
axter

S
treet

Q
uee

eenn
ss

PPa
rk

Ro
ad

Soouuthhhhoovvvverr

d

AAAAAlllllbbbbbbiiiooooooonnnn HHHHHiiiiiiiillllllll

D
e

MM
o

nn
tf

o
rt

R
dd

B
ern

ard
R

oo
ad

W
in

dm
ill

St

R
ic

h
m

o
n

d
P

l

St M
ar

tin
’s

Pl

Holla
nd

Sco
tla

nd
St

AAttrerr e D
r

Barry arry
WkWkWkW

RSITY SITYR
HTONHTOGHTONHTOG

ST PETER’R’SST PETERS ERS
CHURCH

W
es

t D
rivv

oa
d

oad

R
o

sehhhh
iiillllll

Hollinggdean
Rd

St
Kingsb’y Ki St

PPPPPPPPPP
kkkkk

CC
re

W
inch

st’r
SS

t

ch
lin

g
 R

o
adad

h
li

D
it

h
lin

g
 R

o
ad

D
itch

li

Rosehilll TTeeTTT rr

G
erard

S
tt

Viad

CChheapssssiiiddddde

Lo
n

d
o

n
R

o
add

DDittchllingg RR

N
ew

EEngggggglaand
St

B
eaco

n
sfi

eld

R
o

ad

Prriincces Road

Stan

Sppringgfield
RRooaadd

dinburggh RRd

Cam
ppbell Rd

Oxford St

Providen
ce

P
l

Ann Sttt

AA
rg

ylle
Street

New Engglaandd Rd

THE
LEVEL

PRESTOONNNPRES ON
CIRCUUSRCUSS

R’SR

BARTHOLOMEW’SST BST SHOLOM
CHURCHRCH

ttaSt
an

SS
ttan

m
er

P
k

R
d

SS
u

rre
n

d
e

n
R

o
add

P
resto

n
P

ark
A

ven
u

e

C
o

rn
w

all G
d

n
s

D
it

ch
lin

g
R

o
ad

eston DroveP esPre

Bateess Rd

Lodderr Road

B
eaco

n
sfi

eld
    

ld
  

SS
oo

uu
tthh

LLoo
w

thh
eer

Rd

W
ald

e

Grantham RRd

E
d

b

Floorence Rd

H
o

llin
gggg

dd
ean

TeTr
HH

oo
llin

gg
d

ean
TeTT

r

Sandggate Rd

Ashford Rd

HHoollinnnnnnnnnnnnnnnnggggggbburyyyy

C
lev

C
lev

CC
hester     H

a

H

ch
lin

g
    R

o
a

c
R

D
itch

lin
g

    R
o

ad

Ruggbyy Rd

B
avan

t
RR

dd

H
arrin

gg
to

n
V

il’s

FivewayswaysvFivFivvvew

W
ithh

ddean CCres

Bal
fo

uurr
RRoa

d

Harringgton Rooaadd

SSurrenden Rd

Dover Rd

Varndean GdnsGdn

nddeVarndVa ean Rddearndd

SSuu
rrrr

eenn

dnn en Crerr s

B

Prestoon Droovvee

Herbert Rd

Hyythe Road

Gordon Rd

HHooH
llin

R
d

Springfield
RRoadd

H
o

llin
gg

b
u

ryy
P

k
A

ve

Knoyyle Road

S
o

uu
th

d
o

ww
nn

A
ve

R
o

ad

SS
tan

m
er

V
illas

SSuur
re

nd
en

R
d

O
sb

or
ne

Road

Lo
n

d
o

n
R

o
ad

A
23

ST JOHN’SJOHNS
CHURCHHURCH

h
ir

le
y 

D
ri

ve
le

y
S

h
ir

y 
D

ri
ve

rl
ey

d Shoreham Road

The Drovveovehe DT

Upper D
riv

e

Upper D
riv

e

D
yke R

o
ad

D
yke R

o
ad

K
iN

ggs
le

yy
R

d

Re

H
am

pps
te

ad
R

oa
d R

o
bb

errttsso
n

R
d

M
ald

o
n

R
d

Ti
vo

li
C

re
s

Tivooli

Cres N
th

M
aatt

lloo
ck

RR
dd

Higghcroft Villlas

Tongdean

AAvvee

W
oo

d
sid

e
A

veWo

eeee

WW

a

WW

yya land Ave
Dyyke Rdd PPl

ToTT nggdean Rd

W
ithd

ean
R

o
a d

D
yyyke

Road

CHURCH OFH OFCH
HE GOOD OOD TH
HEPHERDPHERRDHERDSH

d Shoreham

ddd
hch

a
ch

ar
R

ic
h

ar
d

R
ic

h
ar

d
R

ic
h

arar
d

ar
dd

ara
drddar
d

arr
d

R
i

R
i

R
i

R
i

RR
R

d
so

n
R

sso
n

  
R

d
 R

so
n

so
n

R
so

d
R

d
R

d
R

d

g
o

g
o

H
o

L
New Churc

w Churccurchh Roh Road
h RoRoadRRoaadd

WW
is

h
RRR

ooooo
aaaddd

CCCCC
oooo

lllee
m

an

A
ve

k rkrk
P

arar
P

a
P

a
P

eseebb
u

ryyyy
CCCCCC

rrrreeess

R
d

WEST HOVE

CCCCCCCCCCCCCCCCCCCCCCCCCCrroooooooooossssssssssssss SSSSSSSSSSStttttt

ywaayway

pp
el

pptp
M

o
nt

   
  

re
   

R
o

ad
   

 M
lel

p
el

p
e

tptpnt
p

  M
o

nt
i

rerr
   

    
er

  
ie

r
ie

   
 R

o
ad

  
RR

LLLLaaa
nnnn

sssssdddd
oo

w
n

e

AAAAAAAllliiiicccceeeeee SSSSSSSSSSttttt BBBB
rrrruuuu

nnn
sswww

iiiccc
kkk

SSSSS
ttt

WW

WWWWW
aaattt

eeeerr
lloooo

ooo
SSSSSSSS

tttt

ChapelChapC
ewsMews
pp

CCCC
rrrr eeessscceeenn

tttt

BB
eeedd

fffoo
rrddd

PPPP
lll

HHHHHHH
ooooo

lla
n

d

lWW
es

tte
rrrrrnn

SSSSSS
tttt

B
o

ro
u

dd
N

o

NNorfolk NN rforforforfoo k klkolololkkNNoNNoororfolkk
qSqSqSqqqqqSS

YoYY

ad

B
ruu

nn
sssswwww

icc
kk

SSS
tttt

EEE
aaassss

ttttt
C

Brunswickckunns
SquareqquarS eSqqSqq

BRUNSWICK

NN
eww

RR
d

e
es

t 
S

tr
e

tete

SS
hh

NNNNoorrtthhhhh

SSSStttrrreeeeet

Chhuurchhhhh

BBB
ooooo

nnnddd
SS

tt

THET

CHUCHHURCHILURCHURC LL 
SQUARESQUARQUACENTRAL

C

Cllifff
ttooo

nnn
RRRRRdddd

CCom
p

dd

WW

NNiizzeellllss AAvveee

ha
sha
shaham Av

mm Av
m Ave
m

AvAve
Av

WW
indle

W
indle
indle

W
indledles

veveve

shshsh
eedleshahahhah
eeesh
lesha
lesh
esh

veveveveveveveevee
’rntp’r rrtp rMMontp’Montp’tp’rMoontont

CresesCreCresC

VVee
rrnnnn

oooonnnn
TTTTeeTTTT

r

DDDD
yyyyyykkkkkeee

RRRRR
dddddd

Bat
h

S

Furze Hill

nu
eeee

ee

W
in

dl
es

hhaa
mmmmm

RRRdd

ST ANN’SST ANN’SST ANN’SST ANN SST ANN S WELLWELLWELL  WELL  WELL 

DEGARDENSGARDENSGARSEVEN DIALS

M
illleeee

rrrrssss
RRR

ddd

Reiggatee
RRRRRooooooaaaaaddddddd

Com
ppppptttooooonnn

RRRRoooaaaadddddDYKE ROAD nf
or

d 
e

Av
e

LLuLLLuLLu
dd

rne Rne e
ceerne R
ce

RRRRdddfi
eld

    V
illas

ld

hh
dd

oo
www

nnnnnn
AAAAAAAAA

vvvvveeeee

eg
ravveee

RRR
ooo

aaaadddd

b
u

rtoo
nnnn

AA
vee

velan
d

n
dd

 RR
d

RR
d

velann
d

n
dd

RR
d

RR
d

lann
d

n
d

lann

Ter
    

errace
 Terrace
Terrace

race
acee

               

RRR
    RRR

o
R

o
a

R
o

ad
RR

o
a

o
adad

kk
H

aveloo
cckck k k      

cececeuce

n
gg

b
u

ryy
R

d

DDD
iiitttcccchhh

lliin
ggg

FIVEWAYS

Le
w

es
 s
Ro

a

S

W
aarrrllleeeee

iiiggggg
hh

RRdd

w
e

Le
w

es
R

s
Ro

ad

Upppper Lewes Roa

PPrrriiiiinnnccceeeesss CCCCCrrrreeeeeeeeeeessssss

RR
iiiccc

hhhmmmmmm
ooooonn

d

RRdd

SSSStttt MMMMMM’ttttiiiinnsss

re
sosehill T

duct Road

Rise

CCllyyyyyyddeeee RRRdddddd

PPPPPkkk CCrreessee

Prr

nleyyy RRRRdddddddd

WWWWW
aakk

eeefififi
eeell

dd
R

dd

RRRRRR
oooouuuuu

nnnnnddd
hhhhiiii

lllll C
re

s

Ed

NNNNeewww
ppppp’rrr

ttt SSS
tt

VVV
eerrre

RR
oooo

aadddddd

BEYOND 
THE LEVEL

So
ut

ha
mmmm

ppppppttttoo
nnn

SSSt

an
HHaan

oo
CCCCCCCooooolll

eeeemm
an

St

e
S

t

C
WWWWWW

hhhhhhiii
cccchhhhh

eeeelll
ooo

PPll

LLLLLi
nnccc

oooollll
nnnnn

SSSSStttt

Finsb
uryy

Rd

dd
RRRR

ooo
aaadddddddddd

WWWWW
aaaassss

hhi
nngg

tto
n

Isl
iinn

ggggggwwwww
ooor

dd
SStt

Isl
in

ggwwwooorrddddd
PPPll

k
Pl

EEEEwwww
aaaarr

t SSStt

R
o

add

t

QQQQuueee
eeeeennnnn

sss PPPPPPaaaaaaaaarrrr
kkkkk

RRooaaaddddddddd
rr

SSSSSSSSSStttttttttrrrrreeeeeeeeeeeeeettttt

d
St

HANOVER

MMMMMMM
oonn

ttaaaa
ggggggguuuuuuu

eeeeeee
PPPPPlll

Eastern R

Eastern R

EasEastern R

Eastern R
tern Rrn Roaoaoaoadoadoadd

d St

foo
rrdddddddd

SS
tttt

UUUUU
pppppp

’rrrrrr
BBBBBBB

eeeeeeeddddddddd
ffffffooooo

rrrrrrrddddd
St

CC
ooo

lllllleeeeeeeeeeee
ggggggggggggggg

eeeeeeeeeeee
RR

ddddd

WWWWWWWW
aaall

pppp
ol

e

Rooaad

BBBBBrrrriiiisstol RRddd

P
l

CC
ooll

lleee
ggggggggggggeeeeeeeee

PPPPPPPPPP
llll

MMMoonnnttaagggguuee SSStt

ROYALAL

KEMPTOWN

GGG
oooo

ld
st

EEE
aatt

o
n

G
a

oaRRoaaadddddRRRR RRoRooaaaRo

T

V
ill

as

n
 R

d

s S
t

ALL
CHHOVE



28

AOH May 
2019 
Festival 
Timeline 

10
To take a look at significant dates and deadlines that you will need to be 

aware of following registration and in the lead up to the start of the festival: 

https://aoh.org.uk/for-artists/timeline/

30

AOH Calendar for May 2019 Festival

31

1 2

3 4 5 6 7 8 9

11
EARLY BIRD REGISTRATION 
OPEN

11 12 13 14 15 16

17 18 19 20 21 22 23

24 25 26 27 28 29 30

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

December

1 2 3

4
REGISTRATION 
CLOSED (12.00 MIDNIGHT)

5
Registration closes

6 7 8 9 10

11 12 13
Discussion Group  
Marketing

14 15 16 17

18 19 20 21 22 23 24

25 26 27 28

Monday Tuesday Wednesday Thursday Friday Saturday Sunday
February

1 2 3

4

30
Discussion Group  
Trail Contacts

6
Discussion Group  
New Venues

7
Discussion Group TBC

8 8 9

11 12 13 14 15
MAP, LEAFLET & BROCHURE 
PROOFING OPEN

16
available to check

17

18 19
MAP, LEAFLET & BROCHURE 
PROOFING CLOSED

20 21 22 23 24

25 26
Leaflet to press

27 28 29 30 31
BANNER AND BUNTING 
ORDERS CLOSED

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

March

1 2
Brochure to press

3
Leaflets deivered 
and distributed

4 5 6 7

8 9 10
Brochures, Posters, Banners, 
Bunting delivered

11 12 13 14

15 16 17 18 19 20 21

22 23
AOH LAUNCH
The Old Market   

24 25 26 27 28

29

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

April

28 29 30 31

1 2 3 4
AOH Festival Opens

5
AOH Festival

6
AOH Festival

7 
Bank Holiday 
AOH Festival

8 9 10 11
AOH Festival

12
AOH Festival

13 14 15 16 17 18
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